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Cultivator 
is an agency focused 

 on craft. 
We work with brands that believe in it – brands that care about 

what they make and want everything they do to reflect it.
 



We help small brands grow. 
And we help large brands 

 remain authentic.   
What sets Cultivator apart is our unique perspective on craft 

and the process we’ve developed in order to discover it.
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201 5  MARKETING  GOALS

-Increase awareness and respect for the Colorado Wine Industry

-Promote the marketing of wines and wine grapes produced in Colorado

-Promote the integration of the Colorado wine industry as a component of the state’s tourism program

-Promote the responsible consumption of all wines

-Strengthen relationships within the Colorado wine industry and complementary partners



CO

T E R RO I R
HAS

It’s good to be from Colorado. We have an undeniable spirit and sense of place. 
We are an aspirational state, where adventurous spirits are pushing the boundaries of what 
is possible. Products from Colorado carry a cachet, in-state and out-of-state. We are iconic.



TRADITION
U N D E R S T A N D  T H E  F U T U R E

R E S P E C T

Many of our most engaging stories will be found among our established wine producers. 
As we build for the future, their accomplishments and perspectives will be our foundation. 

We believe their stories and craft will resonate strongly to a new generation of wine drinkers. 
And their authenticity and vision will help define the future. 



DEMOCRATIZATION
TO THE

OF

“You no longer need to be in Napa Valley to learn about specific grapes or blends; now consumers all over the 
world can have a relationship with wine makers, drinkers and distributors,” Younger drinkers, he says, are 
picking wines based on the story behind it, how they found it, what unique blend or region it comes from. 

Rowan Gormley, CEO of Naked Wines



S M A L L E R
IS

C o

“If we’re talking about a millennial drinking… You’re more likely to move into another brew pub or into an 
artisanal wine, not a K-J or Gallo, but you’re likely to move into a smaller boutique-y wine.”

Robert Smiley, Director of Wine Industry Programs at UC Davis



“The link between craft beer and wine is particularly interesting because it puts drinkers 
on a very different trajectory than in the past. The belief in authentic production 

(transparent products, made well) sticks around when a drinker switches from beer to wine.”

Jon Bonne, Wine Editor at San Francisco Chronicle



PRETENTION
C o

“Historically, wine has been marketed to older generations and came with a huge pretense. But this 
generation is blowing all of that out of the water. They don’t care about the pretentiousness of a wine; 

they want something that is authentic and speaks to them. This is a huge marketing opportunity.”

Melissa Saunders, Owner/Wine Importer Communal Brands



“A bottle of wine, more than a can of beer or a cocktail, is a beverage designed for sharing.”

Leora Kalikow, Sommelier, Director of Communications Public House Wines

EXPERIENCES
&

S H A R E D



All our perceived weaknesses are actually strengths  
when you look at evolving consumer wine buying habits.



CO

SHARED
A

C O L O R A D O  E X P E R I E N C E

We need to be the rallying cry for Colorado’s wine culture.



Our state is famous for it and people buy into it. 
We need to look, feel and behave like the passionate creators we are.

O W N  O U R

C RA F T
C o



S TAT E M E N T
POSITIONING

For this generation of wine drinkers and the next, Colorado wine is an authentic, 
local and communal experience born from the spirit of Colorado craftsmanship.

PURPOSE
CO



creative  
exploration



OUTDOOR



PRINT AD



PRINT AD (GOVERNOR’S CUP)



HINTS OF MOUNTAIN, SUN & BLUE SKY

Like every great wine region, it all starts locally and grows from there. Support your Colorado winemakers.

W W W . C O L O R A D O W I N E . C O M

POSTER



HINTS OF MOUNTAIN, SUN & BLUE SKY

Drink the best wines from the best state in the world. Ask for Colorado Governor’s cup 
wines at a liquor store or restaurant near you.

COST: $50 PER PERSON / TICKETS LIMITED TO 250

JO IN  US  FOR

SATURDAY, MAY  3 0,  2 0 1 5

W W W . C O L O R A D O W I N E . C O M

THE GOVERNOR 'S CUP

POSTER (GOVERNOR’S CUP)



POINT OF SALE



POINT OF SALE



SHELF TALKER



AIRPORT BANNER



AIRPORT COLUMN AIRPORT BACKLIT AD



DIG ITAL



DIG ITAL



DIG ITAL




