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IS AN AGENCY FOCUSED
ON CRAFT.

We work with brands that believe in it —brands that care about
what they make and want everything they do to reflect it.
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WE HELP SMALL BRAND
AND WE HELP LARGE BR
REMAIN AUTHENTIC.

What sets Cultivator apart is our unique perspective on craft
and the process we've developed in order to discover it.
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“You no longer need-to-be in Napa Valley to learn about spac%ﬁc grap'éfs"ofr' blends; now consumers all over the
world can have a relationship with.wine makers, drinkers and distributors,” Younger drinkers, he says;-are
picking wines based on the:story behind it, how. they-found it, ‘what Unique blend or region it comes from.

Rowan Gormley, CEO of Naked Wines
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“The link between craft beer and wine is particularly m@r%@tﬁng because it puts drinkers
on a very different trajectory than in the past. The beélief in authentic prgduction
[transparent products, made well) sticks around when a drinker switches from beersto wine.
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Jon Bonne, Wine Editor at San Francisco Chronicle
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\ “A bottle of wine, more than a can of beer or a cocktail, is a beverage designe arin

Leora Kalikow, Sommelier, Director of Communications Public Hou ‘ines
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BOTTOM'S UP
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NOW WHAT?

;ses are actually strengths
nsumer wine buying habits.
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Our state is famous for it and people buy into it.
We need to look, feel and behave like the passionate creators we are.



on m? wine drinkers and the next, Colorado wine is an authentic,
local and communal experience born from the spirit of Colorado craftsmanship.
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From there Support r Colorado winemaers
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e HINTS OF MOUNTAIN, SUN & BLUE SKY =

Like every great wine region;, it all starts locally and grows from there. Support your Colorado winemakers
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Drink the best wines from the best state in the world. Ask for Colorado Governor’s cup
wines at a liguor store or restaurant near you.
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POINT OF SALE
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